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Ad Planning Guide

BM&T 's BACKGROUNDER

Publishing since 1994, BLACK MEETINGS& TOURISM is the African-American owned, award-winning,
bi-monthly trade publication that is the Travel Industry’s only publication for and about the $56+billion
African-American meetings, incentives, leisure and group travel market. As the industry’s recognized authority on
African-Ameri Travel, BM&AT hoids a strategic and uniquée position to connect your company to this
burgeoning market.

BM&T s INTEGRATED SERVICES

- The print version of Black Meetings & Tourism

- Black Meetings & Tourism in a Digital Format

- A new, 2-Track Website for Business & Leisura Travel
- BM&T E-Mail Newsletter

BM&T s READING AUDIENCE

- Meeting. Incentive and Corporate Travel PLANNERS
- Travel Agents

- Group travel leaders

- Association Executives

- Business Ownear/travelers

BM&T 's DIFFERENTIAL ADVANTAGE

- 60%, or 16,800 of BM&T's standard circulation of 28,000, is distributed to
association executives, meating, incentive and corporate travel planners who
plan an AVERAGE of 3 regional, local and/or national meelings per year.

- 35%, or 9,800 of the distribution Is 1o traval agents, tour operators and group ;
travel leaders who provide services for an AVERAGE of 196 clients per year, #}{ .

- 5% or the remaining 1.400 Is sent to other hospitality & travel & .'"35’;
industry professionals '\.\{{«m

Black Meetings & Tourism + 20840 Chase Street « Winnetka, CA 91306
Phone: (818) 709-0646 Fax: (818) 7094753 » Website :blackmeetingsandtourism.com



~ African-American Market Segment

SECOND TIER: TOP CHOICE
' Great Gaming Roundup
+ Social & Political Insensitivity and

* Are You Getting Your Fair Share
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merging Markets to Watch
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it Affects African-American

You Getting Your Fair Share
8 Religious Meetings Market?
Moellngs Mixing Business With R&R
ieran Planners Explain Why You
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& TRAVELING IN THE MIDWEST

* How To Leverage Your Diversity Dollars

* AA GUIDE TO MEETINGS, INCENTIVES
& TRAVELING IN THE CARIBBEAN

* Emerging Leaders in
Meetings/Hospitality

» Grand Venues For Great Events

* BM&T's Annual Convention
Center/Conference Center Review

+ Keeping Fit on the Road: Hotels That

Offer Healthy Food Choices

AREA GUIDES: Nevada, Massachuselts, Alaska,
Alabama, New Mexico, Washington, North Carolina,

&wﬂt Carolina, Arizona, Houston, Ontario, Quebec,

+ AAGUIDE TO MEETINGS, INCENTIVES |-

MEETINGS, INCENTIVES & TRAVEL
IN THE NORTHEAST
« All About All-Inclusives
* Most Influential AMcan-Amuluno
the Hospitality/Travel/Meetings Indu
* BM&T's Annual African-American
Reunions Focus
« Meetings Love Golf Resorts ,
* AView From The Top: CVB Heads
Report on State of Industry
* BM&T's Gaming Review

AREA GUIDES: lowa, Ohio, Northem Californis
Tennessee, le\ Oklahoma, Coﬂl!a. kans
Wisconsin, Fort Worth, Louisiana, Saskalchew

Trinidad & Tobago

JAN/FEB ‘18

: ATIONS THAT OFFER

\DDED VALUE FOR THE BUDGET
MED NER

Mm at Theme Parks Really

s in PR and rtising: How

heir Surprisingly Small Numbers
"j_ ct the Way Business is Done in

llupllllllyﬂ ravel/Meetings Industry

rina's Corner

Kcy to Effective Integrated Marketing|

You Behind The Curve In Your
s lo Target the Ethnic Market?
pric Hotels Make For Memorable
' eunes Nebraska, Pennsyivania,
Jelaware, Connecticut, Dominican Republic,

MARJ/APR ‘18

» AFRICAN-AMERICAN GUIDE TO
MEETINGS, INCENTIVES & TRAVELING
IN THE WEST
Florida Special Advertising Section

Katina's Corner

10 Tips For more Successful

Resort Meetings

Damage Control: What to Do When
Things Go Terribly Wrong

Is Diversity & Inclusion Still a Priority:
Maijor Industry Organizations Report

AREA GUIDES: Washington, DC, West Virginia
Mississippi, Kansas, Kentucky, indiana,
Minnesota, Alberta,

MAY/JUN ‘18

» AFRICAN-AMERICAN GUIDE TO
MEETINGS, INCENTIVES &
TRAVELING IN THE SOUTH
Katrina's Corner E
Texas Gold Special Advonbl'n
Who Will Be the Next Black
CVB President/CEO?
Best Practices For hospitality
Diversity
Should Meeting Planners Get Special
Event Liability Insurance?
How to Deal With People Who Are
Racially Insensitive
How to Effectively Target the
African-American Market

AREA GUIDES: Iinois, Colorado, Southem

ga\ﬂnmla. New Jersey, Missouri, North Dakota,

JUL/AUG’18

How it Affects African-American Travel

of the Religious Meetings Market?

* Katrina's Corner

+ Veteran Planners Explain Why You
~ Shouldn't Book Your Business in
Destinations That Don't Support The

GUIDES: Michigan, New York, Oregon,
Rhode Island, San Antonio, Marytand,

SEP/OCT ‘18

* AAGUIDE TO MEETINGS, INCENTIVES
& TRAVELING IN THE MIDWEST

» Katrina's Comer

* AA GUIDE TO MEETINGS, INCENTIVES
& TRAVELING IN THE CARIBBEAN

» Emerging Leaders in Meetings/Hospitality

» Grand Venues For Great Events

* BM&T's Annual Convention

Center/Conference Center Review

* Keeping Fit on the Road: Hotels That
Offer Healthy Food Choices

AREA GUIDES: Nevada, Massachusetts, Alaska,

Alabama, New Mexico, Washington, North Carolina,

sugwm Caroling, Arizona, Houston, Ontario, Quebec,

NOV/DEC ‘18

AFRICAN-AMERICAN GUIDE TO ME 3S,
INCENTIVES & TRAVELING IN THE NORTHE:
State of The Industry: Cruise Sector Ri
Most Influential Afncen-Nnum
the Hospitality/Travel/Meetings Indut
BMA&T's Annual African-American Reunions F
Katrina's Comer

A View From The Top: CVB
Report on State of Industry I
Wonder Why You Are Missing The Bc
Because You Don't Know Who%
On The Boat!

AREA GUIDES: Mmm
Tennessee, Utah, Okiahoma, Costa R
Wisconsin, Fort Worth, Louisiana,

Trinidad & Tobago _
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July 14, 2017
September 19, 2017
November 14, 2017
January 16, 2018
March 16, 2018
May 18, 2018
July 16, 2018
September 19, 2018
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October 10, 2017
December 5, 2017
February 6, 2018
April 6, 2018
June 6, 2018
August 6, 2018
October 10, 2018

nic Impact
nal economic source reports that the nation's
¢ buying power rose from $921 billion in 2009 to
) in 2011,
mpact of African American LEISURE

lion is spent for Meetings,
ntions, )

‘__,,ok repo'whwt Black households making

azines are the strongest media contributer to

on W. and brand  longevity.
1g 2010, U.S. media polls indicate that half (50%)
gazine readers took action on ads and/or had a
re favorable opinion about the advertiser.
ding o a survey by the American Business
5, 795% of business and professional respondents

aid fhﬁt specialized business publications were the

st useful in providing information about products
nrvloes they purchase for their companies.

d on oumm economic research, the buying power of minorities and the differences in

Market Overview

« African-Americans represent upwards of 13% of the
U.S. population or approximately 43 million.

« In 2012, the nation’s African-American pop
projected to grow by 33.7% compared to 18
European-Americans and 25.4 % for the Mal

population. .
« According to Brandweek magazine, African Amerncans

are nearly six years younger than all consum v ,Z

47% between ages 18-49, making them part of the
top-spending demographic.

Market Patterns, Trends

» Compared to travelers overall, nearly three times
as many African-American person-trips inve
tours (8% vs. 3%).

* Over B3% of African-Americans surveyed reportet
attending an annual or biennial Family Rounionl
* In one study, over 69% of African-Amernicans

surveyed, reported visiting a heritage site or museun

n t

and/or attending @ cultural event during their last.
travel experience.
» African-American conference attendees hma

tendency o arrive a few days early o stay a few days

late in order to combine a convention trip wlll

family vacation,

o athnk:rty suggests that one general advertisement, product, or service geared for all consumers,

ul busi\esspmmple:lndmtematasﬂ\eus consunmnwketbeomesmmdlm
1! qndiamuatbehlomd more specifically lo address targeted market sagments.
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1/4 page vertical.—...........
1/6 page hottzontal
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1/2 page horizontal (spraad) ottty ........_.1

General:

Advertisers and advertising agancies are jointly and s¢
payment. Advertisers and adverising dQONcies aiso a
content, including text, represantations and um
< . mmmuwuasmmlbltybunym o
Soubmmntsnsion °°’ D:sc fo:' from made against the publisher, The publisher rgsan 25 the

e dead maledsis vie Soalia 4 o xowwwvmtmmmmmmunmb : ' !

‘mnPDFbsolr@bmm.comw publication's standards. Nlcopyuuﬁecmﬁnm
tourisman@aol. com of by mail to Black
Meetings & Tourism, Attn: Art Department. Issuance Closing Dates:

if sending on disk use InDesigh or a PDF
and be sure to include a match print, fonts
and a diraclory of the disk’s contents.

Published bi-monthly, Issued 15th of month prece
publication date. Closing date for space momlm, ;
preceding publcation date. Complets camera-ready & or e
proofs can be accepled 4 weeks preceding publication ¢
cancellations accepted after closing date for space resen

Commission & Discount: Screen:
Commission apples 10 space, color, bleed For run of magazine and covers: Black and white
and special position charges. Other and two color #133 Four color #1353
charges are not commissionable, 15%
to recognized agencias, Il paid within Devel Qe
thidy days of Invoice date. Terms net 30 Client ORCECAN

" days. Interast on past due balances s (Detaits upon request)

charged at the rate of 1.5% per month,
* Sponsorship In The Magazine
* BM&T Travel Specals
+ BM&T Event Representation & Workshop Pr
+ BMET Oniine
+ Added Value
+ BM&T Television
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